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APPENDIX A

List of Commenters

Initial Comments

AT&T Corp. ("AT&T™)

Carolina Broadband, Inc. (“Carolina”)

Comcast Corporation (“Comcast”)

Consumer Electronics Association (“CEA™)

DirecTV, Inc. (“DirecTV")

John Dowie (“Dowie™)

EchoStar Satellite Corporation (“EchoStar”™)

Etna Video (“Etna™)

Motorola, Inc. (“Motorola™)

National Association of Broadcasters (“NAB”)

National Cable & Telecommunications Association (“NCTA™)

National Rural Telecommunications Cooperative (“NRTC™)

RCN Corporation (“RCN”)

Satellite Broadcasting and Communications Association (“SBCA™)

Scottsboro (Alabama) Electric Power Board (“Scottsboro™)

State of Hawaii (“Hawaii™)

Utilicorp Communications Services, Everest Connections Corporation, and ExOp of Missouri, Inc.
(“Utilicorp™) i

WBGT-LP, David Grant and Molly Grant (“WBGT-LP”)

WBQC-CA, Elliott B. Block (“WBQC-CA™)

WJAN-CA, Sherjan Broadcasting Co., Inc. (WJAN-CA”)

WLOT-LP, R. Anthony Dimarcantonio (“WLOT-LP™)

Wireless Communications Association International, Inc. (“WCA”)

Reply Comments

AT&T Corp. ("AT&T”)

Cablevision Systems Corporation (“Cablevision™)

Charter Communications, Inc. (August 20, 2001, Letter) (“Charter Letter”)
Charter Communication, Inc. (Reply Comment) (“Charter”)

Comcast Corporation (“Comcast™)

DirecTV, Inc. (“DirecTV™)

EchoStar Satellite Corporation (“EchoStar”)

Gregory C. Jones, M.D. (“Jones™)

National Association of Broadcasters (“NAB”)

National Cable & Telecommunications Association (“NCTA”)
National Rural Telecommunications Cooperative (“NRTC”)
Northpoint Technology, Ltd. and Broadwave USA, Inc. (“Northpoint™)
RCN Corporation (*RCN")
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Late-filed Comments

EARN (Equal Airwaves Right Now) (“EARN™)

Knology, Inc. (“Knology™)

Scottshoro (Alabama) Electric Power Board (“Scottsboro™)
WideOpenWest Holdings, LLC (“WOW™)
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APPENDIX B

TABLE B-1
Cable Television Industry Growth: 1993 - June 2001
(in millions)

Pelevision B € able

Pioselbdds Flonies Passed Sihseribers
(UL VTHEPT PSS [ LB [
v g T Possed by subsersbin Penetration
Potai Chimoe bolad U hopee ol hanee Cable g (Subs HP)Y
' CHP T (Subs 11}

1993 94.0 1.0% | 906 | 1.0% . 3.6%

1994 949 1.0% | 916 | 1.1% 59.7 4.4% 96.5% 62.9% 65.2%
1695 05.9 1.1% | 92.7 | 12% 62.1 4.0% 96.7% 64.8% 67.0%
1696 97.0 11% | 93.7 | 1.1% 63.5 23% 96.6% 65.5% 67.8%
1997 98.0 1.0% | 946 | 1.0% 64.9 2.2% 96.5% 66.2% 68.6%
1698 99.0 1.0% | 956 | 1.1% 66.1 1.8% 96.6% 66.8% 69.1%
1999 100.0 | 1.0% | 966 | 1.0% 67.3 1.8% 96.6% 67.3% 69.7%
2000 1064 | 64% | 1032 | 6.8% 68.5 1.8% 97.0% 64.4% 66.4%
June 01" 1 107.1 | 0.7% { 104.0 | 0.8% 69.0 0.7% 97.1% 64.4% 66.3%

) June data is based on year-end estimate by Paul Kagan Associates.

Sources:

1993 to 1997: U.S. Television Households: Paul Kagan Assocs., Inc., Basic Cable Network Economics
(1983-2007), Cable Program Investor, Mar. 13, 1998, at 2; Homes Passed and_Basic Cable Subscribers:
Paul Kagan Assocs., Inc., History of Cable and Pay-TV Subscribers and Revenues, Cable TV Investor,
Apr. 14, 1998, at 3.

1998 and 1999: U.S. Television Households, Homes Passed, and Basic Cable Subscribers: Paul Kagan
Assocs., Inc., Paul Kagan's 10-Year Cable TV Industry Projections (I 998-2009), The Cable TV
Financial Databook 1999, Aug. 1999, at 10.

2000 and 2001: U.S. Television Households, Homes Passed, and Basic Cable Subscribers: Paul Kagan
Assocs., Inc.. Paul Kagan's 10-Year Cable TV Industry Projections (2000-2011), The Broadband Cable
Financial Databook 2001, July 2001, at 10.
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TABLE B-2
Premium Cable Services: 1993 - June 2001
(in millions)

Promium Cahle

ST ey S by Premonnm §nins

Gt B Yooar b oed ot Clian e Yooar bad Lo o hane ¢

1993 264 6.9% 47.0 1.1%
1994 28.1 6.4% 47.4 0.9%
1995 298 6.0% 51.6 8.9%
1996 31.0 4.0% 54.6 5.8%
1997 31.5 1.6% 56.0 2.6%
1998 353 12.1% 579 3.4%
1999 355 0.6% 53.0 -8.5%’
2000 36.8 3.7% 55.6 4.9%
i June 2001 - 37.2 1.0% 56.4 1.4%

 June data are based on year-end estimate by Paul Kagan Associates.

' Premium Cable Services Subscribers refers to the total number of homes subscribing to one or more
premium services. Each home is counted once, regardless of the number of premium services to which it
subscribes.

* Premium Units refers to the total number of premium subscriptions. Each subscription is counted
separately, thus may exceed the number of premium subscribers.

’ The decrease in the number of premium units is due to the migration of certain pay services to other tier
categories. As such, the number of units soid by those services are no longer counted here.

Sources:
1993 to 1997: Paul Kagan Assocs., Inc., History of Cable and Pay-TV Subscribers and Revenues, Cable
TV Investor, Apr. 14, 1998, at 3.

1998 to 1999: Paul Kagan Assocs., Inc., Paul Kagan's 10-Year Cable TV Industry Projections (1998-
2009), The Cable TV Financial Databook 1999, Aug. 1999, at 10.

2000 to 2001: Paul Kagan Assocs., Inc., Paul/ Kagan's 10-Year Cable TV Industry Projections (2000-
2011), The Broadband Cable Financial Databook 2001, July 2001, at 10.

88



Federal Communications Commission FCC 01-389

TABLE B-3
Growth By Network Type: 1999 - June 2001

2D BUNGYT

Soumber o Pereont of Percent

Networks

Poraetil

Changy

Norither of

Nehworis Change

. .
A TERC R SN

Basic/No-Chg . o 5.8%

Premium 43 20.1% 138.9% 40 17.3% -7.0%
Pay Per View 9 4.2% -10.0% 11 4.8% 22.2%
Digital - - - 39 16.9% -
Other* 15 7.0% 114.3% 11 4.8% -26.7%
Total 214 100% 23.0% 231 100% 7.9%

* “Other” includes cable networks that fall under more than one service category. For example, the
Disney Channel is part of the basic tier in some systems, but is sold as a premium service on other

systems.

Sources:

1999: NCTA, National Cable Video Networks By Type of Service: 1980 - 1999, Cable Television
Developments 1999/2000, at 6.

2000: NCTA, National Cable Video Networks By Type of Service: 1980 - 2000, Cable Television
Developments 2001, at 8.
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TABLE B4
Cable Industry Revenue and Cash Flow: 1997 - 2001

RO AIY T00d
My boomiated "

EORE N [T

Gl ot Chanee o bond Change

fotal

Avg Basic Subscribers (mil) 654  1.9% | 66.7 2.0% 67.9 1.8% m

Revenue Segments (mil)

Basic Service and CPST Tiers $20,0081821.830  9.1%] $23,135 6.0%| $24,729 . $26,142 5.7%
Pay Tiers $4,952{ $5.084 2.7%| $4.989 -1.9%| $4.648  -6.8% $4,777 2.8%
Local Advertising $1,925] $1,850 -3.9%| $2,685 45.1%) 83,240 20.7% 53,661 13.0%
Pay-Per-View $823] %627 -23.8% $954 52.2% $760 -20.3% $1,096] 44.2%
Home Shopping $1521 $187 23.0% $185 -1.1% $239  20.2% $260 8.8%
Advanced Services (Ana./Dig.)’ $208] $452 117.3%| $1,978 337.6%| §2,051 3.7% $5,562} 171.2%
Equipment and Install $2,320; $2,631 13.4%| 52,824 7.3%) $2,451 -13.2% $2,478 1.1%
Total Revenue (mil.) i $30,388[832,661  7.5%f $36,750 12.5%} $38,118 3.7%| $43,976; 154%
IRevenue Per Subscriber | $473.33($499.40  5.5%]| $550.97 10.3%| $561.38 1.9%] $63733] 13.5%
‘Operating Cash Flow (mil.)" $13,369/$14,602  9.2%| $15,600 6.8%| $16,611 6.5%] $18272) 10.0%
Cash Flow per Subscriber $208.24, 22587  8.5%) $233.38 3.5%)| $244.64 4.6%| $264.81 8.2%
Cash Flow/Total Revenue 44.0%| 45.2% 2.7%| 42.4% -6.2%| 43.6% 2.8% 41.5%| -4.8%

! Includes advanced analog, digital video, high-speed data, cable telephony, interactive services, and games.

2 Cash flow and its proxies {¢.g., EBITDA) are often used to value the operations of a communications
firm without regard to the firm's capita! structure. Cash flow from operations is the net result of cash
inflows from operations (revenue) and cash outflows from operations (expenses), thus ignoring non-cash
charges to net income such as depreciation and amortization. Cash flow from operations indicates a
firm's ability to meet its net finance and investment obligations.

Sources:

1997: Average Number of Basic Subscribers: Paul Kagan Assocs., Inc., History of Cable and Pay-TV
Subscribers and Revenues, Cable TV Investor, Apr. 14, 1998, at 3; Revenue Segments: Paul Kagan
Assocs., Inc., Paul Kagan's 10-YearProjections, Cable TV Investor, May 20, 1997, at 9; Paul Kagan
Assocs., Inc., Total Cable TV Advertising Revenue (1980-2007), Cable TV Financial Databook, Aug.
1998, at 15; Operating Cash Flow: Paul Kagan Assocs., Inc., Estimated Capital Flows In Cable TV,
Cable TV Finance, May 31, 1998, at 1.

1998: Average Number of Basic Subscribers and Revenue Segments: Paul Kagan Assocs., Inc., Paul
Kagan's 10-Year Cable TV Industry Projections (1998-2009), The Cable TV Financial Databook 1999,
Aug. 1999, at 10-11; Operating Cash Flow: Paul Kagan Assocs., Inc., Estimated Capital Flows in Cable
TV, The Cable TV Financial Databook 1999, Aug. 1999, at 149.

1999: Average Number of Basic Subscribers and Revenue Segments: Paul Kagan Assocs., Inc., Paul
Kagan's 10-Year Cable TV Industry Projections (1999-2010), The Cable TV Financial Datahook 2000,
Aug. 2000, at 10; Operating Cash Flow: Paul Kagan Assocs., Inc., Estimated Capital Flows in Cable
TV, The Cabie TV Financial Databook 2000, Aug. 2000, at 150.
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2000 and 2001: Average Number of Basic Subscribers and Revenue Segments: Paul Kagan Assocs.,
Inc.. Paul Kagan's 10-Year Cable TV Industry Projections (2000-2011), The Broadband Cable Financial
Databook 2001, July 2001, at 10; Operating Cash Flow: Paul Kagan Assocs., Inc., Estimated Capital
Fiows in Cable TV, The Broadband Cable Financial Databook 2001, July 2001, at 138.
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TABLE B-5
System Transactions: 1998 - June 2001

TGO

G5O

2000 Q9-(H)

" e

Jan-tune
200

CLCThaneg

iNumber of Systems Sold 119 92 47 23
}Tota] Number of Subscribers [22,466,200 18,288,706| -18.6% [10,494290| -42.6% 4,040,046
‘LSystem Size Average 188,792 | 198,790 5.3% 223,283 12.3% 175,654
Number of Homes Passed  [36,397,730[28,345,072| -22.1% 17,393,388 -38.6% | 6,789,548
‘\I_\io. of Homes Passed Avg 305,863 | 308,108 0.73% 370,072 20.1% 295,197
Total Dollar Value (mil.) $64.601 | $73,070 13.1% $62,154 -14.9% $14,772
Dollar Value (mil.) Average | $542.9 $794.2 46.3% | $1,322.4 66.5% $64.0
Dollar Val. Per Subscriber $2,875 $3,995 39.0% $5,923 48.3% $3,656
Dollar Val. Per Home Passed| $1,775 $2,578 452% $3,573 38.6% $2,176
Cash Flow Multiple 13.1x 16.7x 27.5% 19.6x 17.4% 14.4x J

Sources:

1998: Paul Kagan Assocs., Inc., Cable System Sale Summary (through December annually), Cable TV

Investor, Jan. 29, 2000, at 7.

1999 to 2000: Paul Kagan Assocs., Inc., Cable Sys
Cable TV Investor, Feb. 5, 2001, at 12.

tem Sale Summary (Annually through December),

2001: Paul Kagan Assocs., Inc., Cable Sysiem Sale Summary (Annually through June), Cable TV

Investor, Aug. 29, 2001, at 9.
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TABLE B-6
Acquisition of Capital: 1993 - June 2001
($ in million)

Pubbic Dbt
S

3. .
L |

o

ol

Private bquits

hTE

Iy, e
Rared

ol

Fotal

Puablic Iqui
Sum
Rensed i

N

Caof

ot

Total
Capital

Raied

1993 $(3,584)| -186.4%| $5.2801 274.6% $62 $165 8.6%| $1,923
1994 54,803 87.0% $155 2.8% $100 1.8% $461 8.4%| $5,519
1995 $(714) -8.5%| $4.,495 53.6%| 31,191 142%| $3.419( 40.7%( $8,391
1996 $1,287 23.4%| 32,355 42.7% $49 09%| $1.818| 33.0%| $5,509
1997 $103 1.2% $6,252 733%| $1,942] 22.8% $230 2.7%} $8,527
1998 §194 23%{ $6,174 72.7% $200 2.4%|  $1,9271  22.7%| $8,495
1999 $(320) -1.1%] $16,115] 559%| $5,385] 18.7%| $7,648 26.5%| $28,828
2000 $2.766 36.7%| 3$4,288) 56.9% $101 1.3% $380 5.0%| $7.535
June 2001 £8,585 44.3%| $8,156] 42.1% $94 0.5%{ $2,540 13.1%| $19,375
'Total: 1993- $13,120 $53,270 $9,124 $18,588 $94,102
June 2001
Avg Raised 51,544 $6,267 $1073 $2,187 $11,071
Per Year

" Column entitled "% of Total" represents the percent of total capital raised from financing sources for
that given vear.

?Public Debt is expressed in terms of net new public debt.

*Total Capital Raised equals private debt plus public debt plus private equity plus public equity.

Sources:

1993: Paul Kagan Assocs., Inc., Estimated Capital Flows in Cable TV, Cable TV Finance, May 31, 1998,

at 1.

1994:

Paul Kagan Assocs., Inc., Estimated Capital Flows in Cable TV, The Cable TV Financial
Databook 1999, Aug. 1999, at 149.

1995 to 1999: Paul Kagan Assocs., Inc.. Estimated Capital Flows in Cable TV, The Cable TV Financial

Databook 2000, Aug. 2000, at 150.
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2000: Paul Kagan Assocs., Inc., Estimated Capital Flows in Cable TV, The Broadband Cable Financial
Databook 2001, July 2001, at 138.

2001: Paul Kagan Assocs., lnc., June Cable Financing Snapshot, Cable TV Finance, July 31, 2001, at
10.
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Technology Used

APPENDIX C

Assessment of Competing Technologies{i’

June 97

TABLE C-1

Jie 98

June 99

June

June G

(1) TV Households 97,000,000 | 98,000,000 | 99,400,000 | 100,801,720 { 102,184,810
Percent Change 0.00% 1.03% 1.43% 1.41% 1.37%
(2) MVPD Households"™’ 73,646,970 [ 76,634,200 } B80,882.411 84,423,717 88,310,074
Percent Change 1.76% 4.06% 5.54% 4.38% 4.60%
Percent of TV Households 75.92% 78.20% 81.37% 83.75% 86.42%
(3) Cable Subscribers 64,150,000 | 65,400,000 | 66,690,000 67,700,000 68,980,000
Percent Change 1.02% 1.95% 1.97% 1.51% 1.89%
Percent of MVPD Total 87.10% 85.34% 82.45% 80.19% 78.11%
(4) MMDS Subscribers 1,100,000 1,000,000 821,000 700,000 700,000
Percent Change -6.78% -9.09% -17.90% -14.74% 0.0%
Percent of MVPD Total 1.49% 1.30% 1.02% 0.83% 0.79%
(3) SMATYV Subscribers 1,162,500 940,000 1,450,000 1,500,000 1,500,000
Percent Change 3.24% -19.14% 54.26% 3.45% 0.0%
Percent of MVPD Total 1.58% 1.23% 1.79% 1.78% 1.70%
{6) HSD Subscribers 2,184,470 2,028,200 1,783,411 1,476,717 1,000,074
Percent Change -4.10% -7.15% -12.07% -17.20% -32.28%
Percent of MVPD Total 2.97% 2.65% 2.20% 1.75% 1.13%
(7) DBS Subscribers 5,047,000 7,200,000 { 10,078,000 12,987,000 16,070,000
Percent Change 17.78% 42.66% 39.97% 28.86% 23.74%
Percent of MVPD Total 6.85% 9.40% 12.46% 15.38% 18.20%
(8) OVS Subscribers™’ 3,000 66,000 60,000 60,000 60,000
Percent Change 36.99% 2100.00% -9.09% 0.0% 0.0%
Percent of MVPD Total 0.00% 0.09% 0.07% 0.07% 0.07%
Notes:
(i) Some numbers have been rounded.
(i1) The total number of MVPD households is likely to be somewhat less than the given figure since
some households subscribe to the services of more than one MVPD. See 1994 Report, 9 FCC
Rcd at 7480. However, the number of households subscribing to more than one MVPD is
expected to be low. Hence the given total can be seen as a reasonable estimate of the number of
MVPD households.
(i) The decline in OVS subscribers since 1998 reflects the conversion of portions of some OVS

systems to franchised cable systems over the last three years.
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Sources:

(1) Television households: 1997 from Nielsen Media Research as cited in TV Column, Washington Post,
Aug. 26, 1997, at E4; 1998 from Nielsen Media Research as cited in Broadcasting & Cable, June 29,
1998, at 70; 1999 from Nielsen Media Research as cited in Broadcasting & Cable, June 28, 1999, at
26; and 2000 and 2001 from Nielsen Media Research.

(2) Total MVPD households: The sum of the total number of subscribers listed under each of the
categories of the various technologies. See note (ii) above.

(3} Cable subscribers: 1997 from Paul Kagan Assocs., Inc., Paul Kagan’s 10-Year Cable TV Industry
Projections, Cable TV Investor, May 20, 1997, at 9; 1998 from Paul Kagan Assocs., Inc., Paul
Kagan's 10-Year Cable TV Industry Projections, Cable TV Investor, Aug. 10, 1998, at 4; 1999 from
Paul Kagan Assocs., Inc., Cable Industry 10-YearProjections, Cable TV Investor, June 25, 1999, at 6;
2000 from Paul Kagan Assocs., Inc., Cable Industry 10-YearProjections, Cable TV Investor, June 19,
2000, at 6; and 2001 from Paul Kagan Assocs., Kagan's 10-Year Cable TV Industry Projections,
Broadband Cable Financial Databook 2001, July 2001, at 10.

(4} MMDS subscribers: 1997 from WCA Comments for the /997 Report at 8. The 1998 and 1999
subscribers estimated by the FCC; 2000 subscribers from NCTA Comments for the 2000 Report at 9;
and 2001 subscribers from NCTA comments at 7.

(5) SMATYV subscribers: 1997 subscribers were estimated by the FCC based on data from Paul Kagan
Assocs., Inc., Private Cable Growth, Private Cable Investor, July 1997, at 3; 1998 subscribers from
NCTA 1998 Comments at 6; 1999 subscribers from NCTA Comments for the 2000 Report at 5; and
2001 subscribers from NCTA Comments at 9.

(6) HSD subscribers: 1997 from DTH Subscribers, SkyREPORT, Nov. 1999, at 10; 1998-2000 from
SkyReport.com at http://www.skyreport.com/dth_us.htm; and 2001 from SBCA Comments, Table 1
at4,

(7) DBS subscribers: 1997 from DTH Subscribers, SkyREPORT, November 1997, at 10; 1998 from
Minal Damani and Jennifer E. Sharpe, U.S. DBS Marketplace: 1998, The Strategis Group, July, 1998
at 6; 1999-2000 from SkyReport.com at http://www.skyreport.com/dth_us.htm; and 2001 from SBCA
Comments, Table | at 4. :

{8) OVS subscribers: OVS subscriber count for 1997 through 2001 estimated by the FCC.
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TABLE C-2
Number and Subscriber Size of Major Cable System Clusters
(Cumulative Figures)

2000

Ranee of Clustered {997 1998 1999
Subserihers Subscribers | Clusters | Subseribers | Clusters | Subscribers | Clusters | Subscribers
(thonsands) {millions) (millions) {millions) {millions}
100-199 49 6.7 33 4.6 41 54 26 3.6
200-299 33 8.2 25 6.3 16 4 13 3.2
300-399 11 18 20 6.7 20 6.8 22 7.4
400-499 8 3.7 7 32 9 3.9 13 5.9
>500 16 11.9 21 19.6 28 23.8 34 343
Total 117 343 106 40.4 114 439 108 54.4
Sources:

1997 to 1999: Paul Kagan Assocs., Inc., Major Cable TV Systems/Clusters, The Cable TV Financial
Databook 1997, July 1997, at 39-41; Paul Kagan Assocs., Inc., Major Cable TV Systems/Clusters,
The Cable TV Financial Databook 1998, July 1998, at 42-44; Paul Kagan Assocs., Inc., Major Cable
TV Systems/Clusters, The Cable TV Financial Databook 1999, July 1999, at 46-48.

2000: Paul Kagan Assocs., Major Cable TV Systems/Clusters, Broadband Cable Financial Databook
2001, July 2001, at 36.
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TABLE C-3

2001 Concentration in the National Market for Purchase of Video Programming'"

Company

Percent of Subscribers'”

AT&T
2 Time Warner 14.35
3 DirecTV 11.32
4 Comcast 9.53
Top 4 51.64
5 Charter 7.35
6 Cox 6.98
7 EchoStar 6.87
8 Adelphia 6.51
Top 8 79.35
9 Cablevision 3.40
10 Insight 1.54
Top 10 84.29
Top 25 89.70
Top 50 91.38
HHI 905

Notes:

(1) MSO subscriber totals as of June 2001, and reported in Top Cable System Operators as of June 2001,
Kagan World Media, Cable TV Investor, August 29, 2001, at 12-13. There is no double counting of
subscribers. If a cable operator is partially owned by more than one MSQ, its subscribers are
assigned to the largest MSO. Subscribers for DirecTV and EchoStar are based on SkyReport.com at

hitp://www.skyreport.com/dth us.htm.
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(2} The total number of MVPD subscribers used to calculate the HHI is 88,310,074 from Table C-1.
(3) The HHI is calculated on the basis of market shares for the top 60 companies. Because all of the

remaining MVPDs have very small shares of the market, an HHI calculation that included all cable
systemn operators could only be slightly higher (no more than 2-3 points) than the given HHI.
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TABLE C-4
Concentration in the National Market for the Purchase of Video Programming
1998-2001

Market Share Percent of MIVID Subseribers

AN TG ) 2001

Top Share
Top2 42.62 36.45 33.99 30.79
Top 3 48.94 45.68 44.27 42.11
Top 4 54.63 53.94 52.70 51.64
Top 10 71.04 74.95 83.90 84.29
Top 25 80.99 84.92 89.75 39.70
Top 50 86.08 89.58 92.14 91.38
HHI 1096 923 954 905
Source:

Data for 1998 through 2000 were taken from Reports, 1997-2000. Data for 2001 are from Table C-2.
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APPENDIX D

TABLE D-1
MSO Ownership in National Video Programming Services

Programming Service Eaunch Date NSO Ownership %)

Action Max Jun-98 AOL Time Wamer (100)

American Movie Classics (AMC) Oct-84 Cablevision (75)

Animal Planet Oct-96 Liberty Media (49), Cox (19.7)

(@Max May-01 AQOL Time Warner (100)

BET Movies Feb-97 Liberty Media (100)

Black STARZ! Feb-97 Liberty Media (100)

Bravo Feb-80 Cablevision (75), Liberty Media

Canales fi (6 digital channels)’ Oct-98 flf)::rty Media (100)

Cartoon Network Oct-92 AOL Time Warner (100)

Cinemax Aug-80 AOL Time Warner (100)

CNN Jun-80 AOL Time Warner (100)

CNN Espaiiol Mar-97 AOL Time Warner (100)

CNN Headline News Jan-82 AOL Time Warner (100)

CNN International Jan-95 AOL Time Warner (100)

CNN/Sports llustrated Dec-96 AOL Time Warner (100)

CNN Money Dec-95 AOL Time Warner (100)

Comedy Central Apr-91 AOL Time Warner (50)

Court TV Jul-91 Liberty Media (50), AOL Time
Warner (50)

Discovery Channel Jun-85 Liberty Media (49), Cox (24.6)

Discovery Civilization Oct-96 Liberty Media (49), Cox (24.6)

Discovery En Espaiiol Aug-98 Liberty Media {49), Cox (24.6)

Discovery Health Jul-98 Liberty Media (49), Cox (24.6)

Discovery Home & Leisure Oct-96 Liberty Media (49), Cox (24.6)

Discovery Kids Oct-96 Liberty Media (49), Cox (24.6)

Discovery Science Oct-96 Liberty Media (49}, Cox (24.6)
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Progriomming Sery ice

Fannch Dage

MSO Orenership (U4)

Discovery Wings Jul-98 Liberty Media (49), Cox (24.6)
E! Entertainment Jun-90 Comcast (40), Liberty Media (10)
Encore Apr-91 Liberty Media (100)

Encore Action Sept-94 Liberty Media (100)

Encore Love Stories Jul-94 Liberty Media (100)

Encore Mysteries Jui-94 Liberty Media (100)

Encore True Stories and Drama Sept-94 Liberty Media (100)

Encore WAM! America's Youth Sept-94 Liberty Media (100)

Network

Encore Westerns Jul-94 Liberty Media (100)

5S8tarMax May-01 AOL Time Warner (100)

FOX Sports Net (5 channels) Various Cablevision {(30)

GEMS International Television Apr-93 Liberty Media (50)

Golf Channel Jan-95 Liberty Media (10}, Comcast (90)
Great American Country Dec-95 Comcast (100)

Hallmark Channel (formerly Odyssey) Oct-93 Liberty Media (32.5)

HBO (Home Box Office) Nov-72 AOL Time Warner (100)

HBO Latino Nov-00 AQOL Time Warner (100)

HBO Plus Dec-75 AOL Time Warner (100)

HBO Signature Oct-93 AOL Time Warner (100)

HBO Comedy May-99 AOL Time Warner (100)

HBO Family Dec-96 AOL Time Warner (100)

HBO Zone May-99 AOL Time Warner {100)
Home Shopping Network Jul-85 Liberty Media (19.7)
Independent Film Channel Sep-94 Cablevision (75)

International Channel Jul-90 Liberty Media (90)

MoreMAX Aug-9] AOL Time Warner (100)
MoviePlex Dec-79 Liberty Media (100)
MuchMusic TISA Jul-94 Cablevision (75)
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Programiming Soryice I aunch Date MSO Ownership (%)

Outdoor Life Network Jul-95 Cox (33.3), Comcast (17), Liberty
Media (15.4)

OuterMax May-01 AOL Time Warner (100)

Ovation: The Arts Network Apr-96 AOL Time Warner (4.2)

PIN (Product Information Network) Apr-94 Cox (45)

Prevue Channel Jan-88 Liberty Media (51)

QVC Nov-86 Comecast (57), Liberty Media (43)

Sci-Fi Channel Sept-92 Liberty Media (19.7)

Sneak Prevue May-91 Liberty Media (12)

Starz! Feb-94 Liberty Media (100)

Starz! Action May-99 Liberty Media (100)

Starz! Cinema May-99 Liberty Media (100)

Starz! Family May-99 Liberty Media (100)

Starz! Love Stories Feb-94 Liberty Media (100)

Starz! MoviePlex Jan-95 Liberty Media (100)

Starz! Mystery Feb-94 Liberty Media (100)

Starz! Theater Mar-96 Liberty Media (100)

Starz! True Stories Feb-94 Liberty Media (100)

Starz! Wam Feb-94 Liberty Media (100)

Starz! Westerns Feb-94 Liberty Media (100)

Style May-99 Comcast (40), Liberty Media (10)

TBS Dec-76 AOL Time Warner (100)

Telemundo® Jan-87 Liberty Media (40)

TLC (The Learning Channel) Nov-80 Liberty Media (49), Cox (24.6)

Thematic Multiplex SM Jul-94 Liberty Media (100)

Thriller Max Jun-98 AOQL Time Warner {100)

TNT (Turner Network Television) Oct-88 AOL Time Warner (100)

Travel Channel Feb-87 Liberty Media (49), Cox (24.6)

Turner Classic Movies Apr-94 AOL Time Warner (100)




Federal Communications Commission FCC 01-389

Prociammini: Semice Faaneh Dot AMSC Ownership (%0)

USA Network Apr-80 Liberty Media (21)
Viewers Choice 1-10 and Hot Choice (11 Nov-85 Cox (20), Time Warner (17), Liberty
muitiplexed channels) Media (11.7), Comcast (11)
WE Jan-97 Cablevision (75)
WMAX May-01 AOL Time Warner (100)
Notes:

' Canales i, Liberty Media’s digital package of Spanish-language channels, consists of FoxSportsAmericas,
CBS Telenoticias, CineLatino, BoxTejano, BoxExitos, and Canal 9.

*0n October, 11, 2001, NBC announced that it would acquire the Telemundo Network Group.
Since this sale is subject to regulatory approval by the Federal Communications Commission and
the Federal Trade Commission, we list it as vertically integrated with Liberty Media. See Steve
McClellan, Lo Mas Grande Deal De NBC, Broadcasting & Cable, Oct. 15, 2001, at 6.

Sources:

NCTA, Directory of Cable Networks, Cable Television Developments 2001, at 28-146.

Joe Schlosser, Fox Puts on Some Speed, Broadcasting and Cable, Aug. 6, 2001, at 4,

BET.com, at http://www .bet.com/atBET/0.,C-6-73-137584,00.htm].

Viacom.com, at http://www.viacom.com/unitbyseg.tin?sBusSegmentNickname=ctv.

Liberty Media Corp., at http://www.libertymedia.com/our_affiliates/video_programming.htm
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TABLE D-2

National Video Programming Services
Not Affiliated With a Cable Operator

Progranuming Service

I aunch Date

A&E (Arts & Entertainment) Feb-84
ABC Famity (formerly Fox Family Channel) Apr-77
All News Channel Nov-89
America's Store Sep-86
ANA Television Network Dec-91
ART {Arab Radio & Television) 1999

Asian American Satellite TV Jan-92
BBC America Mar-98
BET Jan-80
BET Action Pay Per View Sep-90
BET Gospel Nov-98
BET on Jazz Jan-96
Biography Channel Dec-98
Bloomberg Information Television Jan-95
Boating Channel Nov-98
Box Music Network Dec-85
Canal Sur Aug-91
CCTV-4 (China Central Television) Jan-98
CelticVision Mar-95
Classic Arts Showcase May-94
CMT (Country Music Television) Mar-83
CNBC Apr-89
CNET: The Computer Network Jan-95
College Entertainment Network Jan-97
Crime Channel Jul-93

C-SPAN* Mar-79
C-SPAN2* Jun-86
C-SPAN3* Sep-97
CTN (Chinese Television Network) 1995

Deep Dish TV Jan-86
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Programming Service

Launch Date

Disney Channel Apr-83
Do-It-Yourself Channel Sep-99
Dream TV Network Nov-96
Ecology Communications Nov-94
ESPN Sep-79
ESPN Classic Sports (formerty Classic Sports Network) May-95
ESPN2 Oct-93
ESPNEWS Nov-96
ESPN EXTRA Sep-99
ESPN NOW Sep-99
ETC (The Erotic Network) Jul-00

EWTN: Globat Catholic Network Aug-81
Extasy Feb-98
Filipino Channel Apr-94
Flix Aug-92
Food Network Nov-93
Fox Movie Channel Nov-94
Fox News Channel Oct-96
Fox Sports World Espaiiol Feb-99
Fox Sports World 1997

FoxNet Jul-91

FX Jun-94
Free Speech TV (FSTV) Jun-95
Galavision Oct-79
Game Show Network Dec-94
Golden Eagle Broadcasting Nov-98
Goodlife Television Network (formerly Nostalgia Channel) Jun-98
History Channel Jan-95
History Channel International Dec-98
Home & Garden Television Dec-94
Hot Choice Jun-86
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Poosinnniing Servieg Launch Date

Hot Networks

HTV Aug-95
Idea Channel Jan-92
iN DEMAND (Pay Per View) Nov-85
Inspirational Network Apr-78
Interactive Channel Nov-93
International Channel Jul-90
Ladbroke Racing Channel Nov-84
Lifetime Movie Network Jun-98
Lifetime Television Feb-84
Lightspan Partnership, Inc. Feb-95
Locomotion Channel Nov-96
MBC Movie Network Nov-98
Melli TV 1995
MSNBC Jul-96
MTV “S” Aug-98
MTV “X” Aug-98
MTYV Networks Latin America (formerly MTV Latino) Qct-93
MTV: Music Television Aug-81
MTV 2 Aug-98
My Pet TV Sep-96
INASA Television Jul-91
National Geographic Channel Jan-01
[National Jewish Television May-81
[Newsworld International Sep-94
Nick At Nite’s TV Land Apr-96
Nickelodeon Gas-Games & Sports Network Mar-99
Nick Too Jan-99
Nickelodeon/Nick at Nite Apr-79
[Noggin Feb-99
INUE-TV Jul-00
Oasis TV Sep-97
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Programuming Service [aunch Date

Outdoor Channel Apr-93
Oxygen Feb-00
Pax TV Aug-98
Playboy TV Nov-82
Pleasure Channel Jun-99
Praise Television Dec-96
Proto X 1997
Puma TV 1997
RAI International 1999
Recovery Network Feb-97
Scandinavian Channel Oct-99
SCOLA Aug-87
Shop at Home Jun-86
Short TV Jan-99
Showtime Jul-76
Showtime Beyond Sep-99
Showtime Event Television (SET) 1979
Showtime Extreme 1998
Showtime Family Zone Mar-01
Showtime Next Mar-01
Showtime Women Mar-01
Skyview World Media 1992
SoapNet Jan-00
Speedvision Jan-96
Spice 1 May-89
Spice 2 Unknown
Sun TV Aug-96
Starnet Jan-89
Sundance Channel Feb-96
‘The Erotic Network (TEN) Aug-98
TMC (The Movie Channel) Dec-79
True Blue Feb-98
TNN (The National Network) Mar-83
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Progranuming Seryice

1 aunch Date

Toon Disney Apr-98
Trinity Broadcasting Network Mar-83
TRIO Sep-94
TV 5 — USA Inc. Jan-98
TV Asia Apr-93
TV Games Network Unknown
TV Japan Jul-91
TVN Entertainment Corporation (33 digital pay-per-view channels) Feb-98
TVR (TV Russia Network) 1995
TV Guide Channel Jan-88
TV Guide Interactive Oct-96
TV Guide Sneak Preview 1991
TVN Direct Jan-96
Universal Torah Broadcasting Network Dec-93
Univision Sep-76
UVTV/KTLA Mar-88
UVTV/WGN Nov-98
UVTVAWPIX May-84
ValueVision Oct-91
'VH1 (Music First) Jan-85
VHI (Classic Rock) Aug-98
VH1 Soul Aug-98
'VHI Country Aug-98
Weather Channel May-82
Weather Channel/Latin America Nov-96
Weatherscan April-98
Weatherscan Local May-99
Wisdom Television Jul-97
Worship Network Sep-92
X Cubed Unknown
Z Music Mar-93
ZEE TV 1969
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Note:

* Cable affiliates provide 95 percent of funding for C-SPAN, C-SPAN2, and C-SPAN3, but have no
ownership or program control interests. DBS licensees provide the other 5 percent of funding and also
have no ownership or program contro! interests.

Source:

NCTA, Directory of Cable Networks, Cable Television Developments 2001, at 28-154.
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TABLE D-3
Regional Video Programming Services

Picaramping Sorvives Launch Date AMSO Ownershap (%)

Arabic Channel

Arizona News Channel Nov-96

Automotive Television Network (ATN) Sep-95

Bonjour USA Sep-94

Cable TV Network of New Jersey Jul-93

California Channel Feb-91

CasaClub TV Jui-97

Central Florida News 13 Oct-97 AOL Time Warner (50)
ChicagoLand Television News {(CLTV) Jan-93

CN38 — The Comecast Network 1696 Comcast (100)
Comcast SportsNet Oct-97 Comcast (45)
Comecast SportsNet Mid Atlantic Apr-84 Comcast (45)
County Television Network San Diego Jul-96

Ecumenical Television Channel 1983

Empire Sports Network Dec-90

Florida's News Channel Sep-98

Fox Sports Net West Oct-85 Cablevision (45)
Fox Sports Net 2 Jan-97 Cablevision (45)
Fox Sports Net Arizona Sep-96 Cablevision (45)
Fox Sports Net Bay Area Apr-90 Cablevision (43)
Fox Sports Net Chicago Jan-34 Cablevision (45)
Fox Sports Cincinnati 1989 Cablevision (45)
Fox Sports Net Detroit Sep-97 Cablevision (45)
Fox Sports Intermountain West 1990 Cablevision (45)
Fox Sports Midwest 1989 Cablevision (45)
Fox Sports Net New England Nov-81 Cablevision (22.5), Liberty Media
Fox Sports New York 1982 g:t?levision (41.5)
Fox Sports Net North Mar-89 Cablevision (45)
Fox Sports Net Northwest Nov-88 Cablevision (45)
Fox Sports Net Ohio Feb-89 Cablevision (45)
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NG Services

Fox Sports Net Pittsburgh

[ aunch Dhate

Apr-86

MSO Ownership (%)

Cablevision (45)

Fox Sports Net Rocky Mountain Nov-88 Cablevision (45)
Fox Sports Net South Aug-90 Cablevision (45)
Fox Sports Net Southwest Jan-83 Cablevision (45)
Fox Sports West 2 Jan-97 Cablevision (45)
Hip Hop Network Jan-97

Home Team Sports (HTS) Apr-84 Liberty Media (17)
[nternational Television Broadcasting (ITV) Apr-86

Las Vegas One News Apr-98

Local News on Cable Feb-97

Lottery Channel Nov-95

Madison Square Garden Network (MSG) QOct-69 Liberty Medtia (18), Cablevision (41.5)
MediaOne News Dec-95 Liberty Media (100)
MGM Jul-97

Michigan Government Television Jul-96

Midwest Sports Channel . Mar-89

MSG Metro Guide Aug-98 Cablevision (100)
MSG Metro Learning Channel Ang-98 Cablevision (100)
MSG Traffic and Weather Aug-98 Cablevision (100)
Neighborhood News L.I. Unknown Cablevision (75)
New England Cable News Mar-92 Liberty Media (50) *_
New England Sports Network (NESN) Mar-84

New York 1 News Sep-92

News 12 Connecticut Jun-95 Cablevision (75)
News 12 Long Island Dec-86 Cablevision (75)
News 12 New Jersey Mar-96 Cablevision (75)
News 12 The Bronx Jun-98 Cablevision

News 12 Westchester Nov-95 Cablevision (75)
News 8 Austin Sep-99

News Channel 5+ Sept-96

News Now 53 Jun-97 Cox (50)

News on One

Oct-97
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Progrsmiming Servics Fatnch Prte MSC Ownership (")

News Watch 15 Oct-99

Newschannel § Oct-91

NGTV Dec-87

Nippon Golden Network Jan-82

NorthWest Cable News Dec-95

Ohio News Network May-97

PASS Sports (Pro-Am Sports System) Apr-84

Pennsylvania Cable Network (PCN) Sep-79

Pittsburgh Cable News Channel (PCNC) Jan-94

Rarities Exchange Dec-98

San Diego’s News Channel 15 Jan-97

Six News Now Jul-95

South Florida News Channel 1998

SportsChannel Florida Dec-87 Liberty Media (6), Cablevision (13.5)

Sunshine Network Mar-88 Liberty Media (34.5), Comcast (16),
Cox (5.3)

Texas Cable News Jan-99

TV33 Dec-95

WSBK Feb-88

Sources:

NCTA, Regional Cable Networks, Cable Television Developments 2001, at 174-200.
Cabievision Systems Corp., at http://www.cablevision.com/cvhome/cvrainb/rainbow.htm.
FoxSports, at http://foxsports.com/direct/index.sml.

New Frontier Media, at http://www.noof.com/business/broadcast.html.
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TABLE D-4
Planned Programming Services

Progromming Service

Planned Laanch Date. 11 Announced

AACN 2Q02
American Legal Network TBA
AMC’s American Pop TBA
American West Network TBA
Anthropology Programming and Entertainment TBA
Anti-Aging Network TBA
Applause TBA
Auto Channel 2Q02
Baby TV TBA
Beauty Channel 4Q02
BET Rap/Hip Hop TBA
BET World Music Beat TBA
Black Women’s Television 4Q01
Boating Channel TBA
Bravo World Cinema TBA
Children’s Fashion Network 4Q01
Collectors Channel TBA
Documentary Channel 4Q01
Eurocinema TBA
Fad TV (Fashion & Design Television) 2Q02
Fashion Network TBA
Fine Living 1Q02
G4 April 2002
GETV Network March 2002
Global Village Network TBA
Hobby Craft Interactive TBA
Honey Vision TBA
Investment TV 4Q01
Local News Network TBA
Love Network TBA
Moviewatch 2002
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Plarmed Tannch Date. I Announeed

Programmigg Service

Native American Nations Program Network 2002
Noah’s World International April 2002
Orb TV TBA
Performance Showcase TBA
Premiere Horse Network TBA
Puppy Channel February 2002
RadioTV Network 4002
Real Estate Network (TREN) TBA
Romanceland TBA
Seminar TV Network (Seminar TV) 1Q02
Senior Citizens Television Network 1Q01
SIiTV 2002

‘| Skywatcher Channel TBA
The Football Channel (TFN) TBA
The Gospel Network TBA
The Military Channel TBA
The World Cinema Channel TBA
Theater Channel TBA
The Tennis Channel July 2002
Youth Sports Broadcasting Channel TBA

Sources:

NCTA, Planned Services, Cable Television Developments 2001, at 155-173.
John M. Higgins, Tennis Anyone, Broadcasting & Cable, Sept. 3, 2001, at 12.

Scripps Secures Time Warner Carriage, Multichannel News, Oct. 15, 2001, at 2.
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TABLE D-5
MSO Ownership in National Programming

FPiberts
Media

\OL

Frice Warner

Comcast

Con

Cablevision
Systems

Action Max 37.0 100.0%

AMC 75.0 75.0%
Animal Planet 54.0 49.0% 19.7%
(@Max e 100.0%

BET Movies 10.0 100.0%

Black Starz! * 100.0%

Bravo 494 25.0% 75.0%
Canales i (6 channels) * 100.0%

Cartoon Network 60.0 100.0%

Cinemax 100.0%

CNN 79.7 100.0%

CNN Espafiol 10.5 100.0%

CNN Headline News 76.2 100.0%

CNN International’ 10.0 100.0%

CNN/SI 15.4 100.0%

CNN Money 13.0 100.0%

Comedy Central 69.0 50.0%

Court TV 40.0 50.0% 50.0%

Discovery 81.7 49.0% 24.6%
Discovery Civilization 7.0 49.0% 24.6%
Discovery En Espafiol * 49.0% 24.6%
Discovery Health 25.0 49.0% 24.6%
Discovery 7.0 49.0% 24.6%
Homeé&Leisure

Discovery Kids 10.0 49.0% 24.6%
Discovery Science 10.0 49.0% 24.6%
Discovery Wings 7.0 49.0% 24.6%
E! Entertainment 65.0 10.0% 40.0%

Encore 16.¢0 100.0%

Encore Action * 100.0%
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SeEviees’

Encore Love Stories

ikl
(i}

Liborgs
Viedia

100.0%

A
Fove Warner

Comvast

Con

Cabievision
Systems

Encore Mysteries

100.0%

Encore True
Stories/Drama

100.0%

Encore WAM!

100.0%

Encore Westerns

100.0%

Fox Sports (5 channels)

100.0%

5Star Max

100.0%

GEMS International TV

6.4

50.0%

Golf Channel

29.5

10.0%

90.0%

Great American Country

15.0

100.0%

Halimark Channel

32.5%

HBO

37.0°

100.0%

HBO Latino

100.0%

HBO Plus

100.0%

HBO Signature

100.0%

HBO Comedy

100.0%

HBO Family

100.0%

HBO Zone

100.0%

HSN

50.0

19.7%

Independent Film
Channel

30.0

75.0%

International Channel

83

90.0%

More Max

100.0%

Movie Plex

100.0%

Much Music USA

19.1

75.0%

Outdoor Life

26.0

15.4%

17.0%

33.3%

Outer Max

100.0%

Ovation

15.0

42%

PIN

35.0

45.0%

Prevue Channel

51.0%
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Fiberny
Med

AL
Time Warner

C omeast

Con

Cablevision
Systems

QVvC 74.8 43.0% 57.0%

Sci-Fi 66.0 19.7%

Sneak Prevue * 12.0%

Starz! 13.0 100.0%

Starz! Action * 100.0%

Starz! Cinema * 100.0%

Starz! Family * 100.0%

Starz! Love St. * 100.0%

Starz! MoviePlex * 100.0%

Starz! Mystery * 100.0%

Starz! Theater * 100.0%

Starz! True Stories * 100.0%

Starz! WAM * 100.0%

Starz! Westerns * 100.0%

Style '8.0 10.0% 40.0%

TBS 32.0 100.0%

Telemundo 222 40.0%

TLC 78.0 49.0% 24.6%
Thematic Multiplex SM 24.5° 100.0%

Thriller Max * 100.0% l
TNT 81.6 100.0%

Travel Channei 523 49.0% 24.6%
TCM 45.0 100.0%

USA 81.0 21.0%

Viewers Choice 1-10 * 11.7% 17.0% 11.0% 1 20.0%
WE (formerly Romance) 250 75.0%
Wmax * 100.0%
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Notes:

' In addition to cable, other services such as MMDS (wireless cable), SMATV (satellite master
antenna television), satellite, including DBS (direct broadcast satellite) and HSD (home satellite
dish), broadcast television, and LPTV (low power television) may distribute these signals.
Subscriber figures may include these non-cable services.

?Indicates that subscribership count is unknown or not available.

> CNN International subscribership of 10 million includes domestic US subscribers only. CNN
International has 129 million subscribers outside the U.S,

* HBO subscriber numbers include HBO Latino, HBO Plus, HBO Signature, HBO Comedy, HBO
Family, HBO Zone, and Cinemax, 5 Star Max, @ Max, MoreMax, ActionMax, Outer Max,
Thriller Max and W Max.

* Encore’s Thematic Multiplex subscriber numbers include Encore Love Stories, Encore
Westerns, Encore Mystery, Encore Action, Encore True Stories and Encore WAM.

Sources:
NCTA, Directory of Cable Networks, Cable Television Developments 2001, at 25-146.
GemstarTV Guide International, at http://www.gemstartvguide.com/investors/shareholders.asp.

ATT Broadband, at http://www.attbroadband.com/services/other/Partners. html.

119



Federal Communications Commmission FCC 01-389

Runh

TABLE D-6

Top 20 Programming Services by Subscribership

Progratmming
Network

Nnber of
Subseribers (Millions)

MSO Ownership Interest in
Network (%)

1 TBS AOL Time Warner (100)

2 Discovery Channel 81.7 Liberty Media (49), Cox (24.6)
5 ] INT 816 AOL Time Warner (100)

4 ESPN 81.0

5 USA Network 81.0 Liberty Media (21)

6 Fox Family Channel 80.5

7 A&E 80.4

8 TNN 80.1

9 Lifetime Television 79.9

10 Nickelodeon/Nick at Nite 79.8

11 CNN 79.7 AOL Time Warner (100)

12 C-SPAN 79.4

i3 The Weather Channel 78.9

14 TLC 78.0 Liberty Media (49), Cox (24.6)
15 MTV 773

16 QVC 77.0 Comcast (57), Liberty Media

4

17 CNN Headline News 76.2 J(A(:;)L Time Warner (100)

18 CNBC 76.0

19 AMC 75.9 Cablevision (75)
20 VHI 74.2

Notes:

[n addition to cable, other services such as MMDS (wireless cable), SMATV (satellite master
antenna television), satellite, including HSD (home satellite dish) and DBS (direct broadcast
satellite), broadcast television and LPTV (low power television) may distribute these signals.
Subscriber figures may include these non-cable services. Cable affiliates provide 95 percent of
funding for C-SPAN. but have no ownership or program control interests. DBS licenses provide
the other five percent of funding and also have no ownership or program control interests.

Source:

NCTA. fop 20 Cable Nerworks, Cable Television Developments 2001, at 22-23.
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TABLE D-7
Top 20 Programming Services by Prime Time Rating

Rank Programming Service MSO with Ownership Interest (%)
1 Lifetime Television
2 USA Network Liberty Media (21)
3 TNT AOL Time Warner (100)
4 Cartoon Network AOL Time Warner (100)
5 TBS AOL Time Warner (100)
6 Nick at Night
7 A&E
8 Discovery Channel Liberty Media (49), Cox (24.6)
9 WGN-C
10 TNN
11 History Channel
12 ESPN
13 TLC Liberty Media (49), Cox (24.6)
14 MTV
15 FX
16 Sci-Fi Liberty Media (19.7)
17 Fox News
18 TV Land
19 BET
20 HGTV

Source:

Paul Kagan Assocs., Inc., Day Part Ratings Averages, Prime Time (3" Quarter), Cable Program Investor,
Sept. 11, 2001, at 6.
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SEPARATE STATEMENT OF
COMMISSIONER KEVIN J. MARTIN

Re: Annual Assessment of the Status of Competition in the Market for the Delivery of Video
Programming, CS Docket No. 01-129

In 1992, Congress instructed the FCC to “annually report to Congress on the status of competition
in the market for the delivery of video programming.”®’ [ support the report we adopt today, but I write
separately to express my concern with some aspects of the approach the report takes in analyzing market
structure and the extent of concentration. Specifically, 1 question whether the relevant product market is
properly defined.

The report refers repeatedly to ‘“the market for the delivery of video programming,”
acknowledging that this is the relevant market for our analysis. The Communications Act defines “video
programming” as “programming provided by, or generally considered comparable to programming
provided by, a television broadcast station.”® Accordingly, the report describes as “competitors™ in the
market for the delivery of video programming entities such as broadcasters, cable operators, and DBS
operators. With no explanation, however, the section addressing “Horizontal Issues in the Market for
Delivery of Video Programming” limits the competitive analysis to only a subset of that market—the
market for the delivery of multichannel video programming.®® In so doing, the report eliminates
broadcasters from the analysis, despite the fact that several commenters argued for their inclusion.®°

It may be true that broadcast is not a statistically significant competitor to satellite or cable as a
distribution platform, or that broadcasters and MVPDs do not compete in the same economic market, and
thus the relevant market analysis should be limited to multichannel video programming. Nevertheless,
given the plain language of the statute and the specific requests of commenters to consider broadcasters’
role in the marketplace, [ would have preferred either to analyze the market for all video programming
(and therefore include broadcasters as competitors), or to explain in a direct fashion why an analysis of
only the multichannel video programming marketplace is more appropriate.

4747 U.S.C. § 628(g).
548 14 at § 522(20).

9 The Report states, “The video programming market is comprised of two separate but related markets: (a) the
market for the distribution of multichannel video programming to households, and (b) the market for the purchase of
video programming by MVPDs.” Annual Assessment of the Status of Competition in the Market for the Delivery of
Video Programming, CS Docket No. 01-129, Eighth Annual Report, at § 116 (adopted Dec. 27, 2001) (emphasis
added).

0 See, e.g.. AT&T Comments at 22,





