LOLOK KEY AND LPPM LLASS DESLRIPTIONS

Inzludes all areas that are not covered by Zones LP-2 through LP-5.
- A (LP-10007), A2 (LP-2507, D1 (LP-100/Secondary) and D2 (LP-107
Areas within 100km of a Second-50 Media MWar ket as well as all areas that

are within 320km of Mesxico, exceptfor areas where Top-50 markets overlap
az well as any area within 123km of Mexico.

A2 (LP-250), D1 (LP-100/Secandary) and D2 (LP-10)

Areas within 100km of a Top-30 Media Mar ket exceptthose areas within
125km of MWexico.

A3 (LP-100/Primary) and D2 (LP-10)

All areas within 320km of the Canadian Border that are notinthe Top-100
Mledia MWarkets including all porions of Alaska within 320k of Canada.

A2 (LP-250), A4 BO0WIS0m), D1 (LP-100/Secondary) and D2 (LP-10)

ALASKA

Forftons of Alaska that are
within 320km of Canada are
constdarad Sone LF -4
Al ofher arags ara
constderad Sone LF-1.

Al areas within 125km of Mexico regardless of Media Market size.
Ad (LP-30/Prirnary) and D2 [LP-10)

Ewen though San Diego is considered a Second-50
Mledia flarket, a majority of the 100km cortour is

= within 125km of the Mexican Border and therefore
I5 considered to be in fone LP-5.

MOTE: This map (s infended fo reprezent a graphic deoichon of e LEFI
Zones proposed by REG in M Docket 88-25. The actual boundaries and
confours iustrated on s mao are nof drawn fo scale and that the writlen

B P wi T deschplions of the boundares depicls e aclual boundaries being provosed

All FCC reguiated areas outside of the Continental

United States and Alaska are consideraed LPFM
Fone LP-1,

| TOPSOMEDA MARKET g NETWORKS
@ SECOND-50 MEDIA MARKET e 42 fszse oaas

The circle represents a 100k cortour around ﬁ t

the geographic center ofthe Media MWarket.
http.//www.recnet.com/irec/ipfm
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