
Yes yes yes yes, PLEASE make low-power FM radio stations a reality!

I find it terrible and sad that large corporations trying to squeeze the
greatest amount of profit from radio have reduced it to the least common
denominator.  And in the process, the choice of WHAT to listen to has been
taken away from the people.

Radio stations, as commercial entities, are usually run to maximize the
amount of profit they generate.  This maximization of profit usually implies
that the programming must be designed to appeal to the widest selection of
people possible.  (Or, if you want to be brutally frank about it,
"consumers" might be a better word than "people".)  Not surprisingly, all
radio stations in an area tend to drift toward a homogenized format - the
least common denominator that marks the best profits.

But if the radio stations are following popular tastes, it should be noted
that popular tastes will therefore also follow the radio stations.  It's a
vicious circle, which is being encouraged and capitalized upon by the radio
stations - because for them it can be extremely lucrative.  This is
profoundly dangerous; this kind of exploitation can end ONLY in stagnation.
Where have artistry and intelligence gone?  Certainly not onto the radio
waves.

I am almost literally angered every time I turn on the radio to a music
station these days, because the only thing I hear is the same
middle-of-the-road pop music I heard last month, last year, or even ten
years ago!  It's incredibly frustrating: there are pieces of great music
being written across the nation and the world EVERY DAY, in all sorts of
different and exciting new genres - people pushing the envelope of artistic
and aesthetic creation - and yet we always seem to be deluged with the same
warmed-over crap as yesterday.

Radio has become fat and stagnant.  Give it a kick in the pants and let the
people have their way - make low-power FM radio stations a reality!

Sincerely,

  Drew Thaler
  Ann Arbor, MI

---

  People used to make records
  as in a record - of an event
  the event of people, playing music in a room
  now everything is cross-marketing, it's about sunglasses and shoes
  or guns and drugs...
  you choose

    - Ani di Franco
      "Fuel"

---


